
        BEST PRACTICE I 

 

Title of the Practice: Digital Empowerment at GVM 

 

The Objective of the Practice: 

To equip students and staff with essential digital literacy skills and raise cyber security 

awareness. This initiative aligns with the Digital India campaign, aiming to ensure a safe, 

secure, and digitally empowered community at the college. 

 

The Context:  

In the digital age, possessing fundamental digital literacy and understanding cyber security is 

crucial for students and staff. With increasing online activity for educational purposes, 

banking, communication, and more, GVM Girls College recognizes the necessity to create a 

digitally safe environment for all. By organizing events on cyber security and digital literacy, 

the institute supports the Digital India campaign, striving to make digital tools accessible and 

secure for all members of the college community. 

 

The Practice: 

The institute has proactively conducted various workshops, seminars, and competitions 

centered on cybersecurity and digital literacy. These events focus on teaching participants 

how to navigate the digital world safely, identify cyber threats, and use digital tools 

efficiently. The college has invited experts to deliver talks on emerging cybersecurity trends 

and the importance of digital hygiene, ensuring that participants are well-informed about best 

practices for maintaining digital security. In addition, digital literacy training is provided to 

staff and students to enhance their understanding of digital platforms, online payments, 

secure communication, and more. Competitions such as cyber security quizzes, poster-

making, and project presentations have also been organized to engage students in an 

interactive manner and foster a spirit of innovation in the digital domain. 

 

Evidence of Success: 

The initiative has led to increased digital awareness among both students and staff. 

Participants have gained confidence in using digital platforms, with a significant rise in the 

safe usage of online payment methods and secure communications. Feedback from students 

has indicated that the workshops have made them more vigilant and aware of cyber threats. 

The institute has also observed greater participation in online platforms with reduced 

incidents of cyber threats among the participants. 

 

Problems Encountered and Resources Required:  

Despite the success of the events, there were challenges in ensuring that all students, 

particularly those from non-technical backgrounds, fully grasped the complexities of cyber 

security. Additionally, organizing events that catered to varying levels of digital literacy was 

a challenge. More resources are needed to continue bringing in experts and expanding the 

reach of the training to cover more advanced digital literacy topics. 

 



BEST PRACTICE II 

 

Title of the Practice: “Community Connect: GVM Building Bonds” 

 

The Objective of the Practice: To promote a sense of social responsibility and community 

engagement among students through active participation in various community service 

campaigns. This initiative aims to foster overall personality development while instilling a 

sense of belongingness and national pride. 

 

The Context: Community service is essential in shaping responsible citizens who contribute 

positively to society. The institute has consistently aligned itself with national initiatives, 

encouraging students to actively participate in community-building events. The institute 

believes that involvement in these programs is key to holistic student development, where 

students not only excel academically but also learn the importance of social responsibility 

and giving back to the community. 

 

The Practice: The college, through its NSS and NCC teams, has organized numerous 

campaigns to connect students with society and contribute to national causes. As part of the 

celebrations for Azaadi Ka Amrit Mahotsav, the institute participated in all government-led 

initiatives such as the Har Ghar Tiranga campaign, which aimed to instill a sense of 

patriotism in the students. Additionally, the college organized campaigns on AIDS 

awareness, the promotion of plastic-free environments, and tobacco cessation drives to 

address important social issues and public health concerns. Workshops like Art of Living 

were held to teach students stress management and life skills, contributing to their mental 

well-being. Events such as Senior Citizen Day connected students with the elderly, fostering 

empathy and respect for the older generation. These activities provided students with 

opportunities for personal growth while contributing to the betterment of society. 

 

Evidence of Success: The campaigns received enthusiastic participation from students, 

resulting in increased awareness about social issues within the college community. The 

campaigns, saw large-scale participation, with students actively promoting it. The AIDS 

awareness and plastic-free campaigns helped raise consciousness about public health and 

environmental responsibility, with many students continuing to advocate for these causes. 

Students have reported feeling a stronger connection to society, with a developed sense of 

empathy, responsibility, and pride in contributing to national initiatives. These experiences 

have also enriched their academic journey, providing them with skills and values that go 

beyond the classroom. 

 

Problems Encountered and Resources Required: While the campaigns have been 

successful, organizing large-scale events with diverse themes posed logistical challenges, 

especially in coordinating with external partners and ensuring student participation from all 

departments. Resources such as financial support, expert facilitators, and time management 

for students who are balancing academic commitments were key issues encountered.  


